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- Newspapers(#TRE) 4.0%(20084E)—3.4%(094E) —3.0%(104)
- Magazines (Z3%) 6.0%(20084E)—5. 1%(094) —4.5%(104)
- Mobile(F/8A L) 5.0% (20084 )—6.0%(094) —7.5%(104F)
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Share of Time Spent per Day with Major Media Newspapers:

by US Adults, 2008-2010 30 mins

% of total Magazines:
&35 mins 650 mins 660 mins 20 mins
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Mobhile: 50 mins

Internet:
2 hrs, 35 mins
TV:
4 hrs, 24 mins
2008 a1 2010
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W intermat U Mabile [ Magazines

Note: time spenl with each mediurm includes all time spent with thal medium,
regardiess of multitasking: for exampie, 1 hour of mittasking on the intemet
and watching TV was counted as 1 hour for TV and 1 hour for inlemet

aQurce. eMarkeler, Dec 2010
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* Quick Stat: Time Spent on Mobile Equals T-ﬁ-ét _c;f Print
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http://www.emarketer.com/blog/index.php/quick-stat-time-spent-mobile-equals-print/

